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THE IDEA HUT

AN EXPERIENTIAL AGENCY

ESTABLISHED

IN 2013 WITH THE PASSION FOR UNIQUE IDEAS

EXPERIENTIAL SERVICES

LIVE EVENTS | BRAND ACTIVATION | DIGITAL MARKETING

IDEA DRIVEN EXECUTIONS

UNIQUE. BOLD. CREATIVE. ENGAGING. STRATEGIC

OUR PROMISE

TO DELIVER UNIQUE AND MEMORABLE EXPERIENCES |
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The Idea Hut is an experiential agency focusing on
live events, brand activation and digital marketing.
We are in-sync with the rapid change of trends in
ot the industry’s various platforms and this has made

Us equipped with conceptualizing successful holistic

events / campaigns.

We realise the importance of understanding our
clients’ objectives and expectations in order to

ensure a fruly unigue experience and a well crafted

Il DR project.
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We believe that an event speaks for itself. It's the

quality of ideas and attention to details that makes

us unigue. That's the whole idea ; to be different.

For our latest and current work, engage with us via

our social media platforms.
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experiential + live events

digital marketing

strategic + tactical campaigns
viral + guerilla solutions
mainstream + social media campaigns
corporate premium gqifts
corporate launches + dinners
family day + carnivals

team building + incentive frips

on ground activation + roadshows
exhibitions + conferences

awards + recognitions

sporting events
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TOUCH ‘N GO
RETAIL DASH CHALLENGE

BRIEF

Touch n' Go needed to educate the public that their cards could
now be used for spending at retail stores and not just for parking and
toll usage.

CHALLENGE

To change the mindsets of the consumers to use their Touch n' Go
cards to perform retail fransactions.

THE IDEA

We came up with the Retail Dash Challenge, a board game
concept which was inspired by Monopoly. A life-size board game
where landing on any participating merchant space, players could
choose to “spend” with their giant mock Touch n’ Go card. Players

were also able to win prizes and cash value for their cards.

OUTCOME

Successfully educated the public about the new service.
Patrons were rewarded and sales were boosted for Touch n’
well as it's participating merchants during the roadshow.



THE NEXT MISS UNIVERSE MALAYSIA
GALA NIGHT 2016

BRIEF

The client wanted a unique feel and experience for the event while
upholding the exclusivity of the event.

CHALLENGE

To break away from the beauty pageant norm, while keeping it
exclusive and focusing on the pageant as the key highlight of the
event.

THE IDEA

We conceptualized a hybrid between a beauty pageant and a musical
show. Directed and choreographed by The Idea Hut and Pat Ibrahim, the
evening saw a beauty pageant contest with musical elements as
house-hold theatre names graced the event to put on a memorable show.
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OUTCOME

The show was a fresh feel to the whole beauty pageant industry. The
audience were captivated throughout the show, not only by the
performances, but also by the pageants as they were also part of the
performances.




OLDTOWN WHITE COFFEE
TIMELESS “GOPITIAM” CAMPAIGN

BRIEF

Oldtown White Coffee produced thier very own combi van called the
“gopitiam™ and they wanted to launch this while highlighting timeless and
vintage elements remenising the good old times.

CHALLENGE

To showcase the gopitiaom van to the mass public while getting them to
inferact and remember the activation.

THE IDEA

The Idea Hut came up with the timeless classic picnic where vintage
elements such as games, snacks, music and trends were showcased at
the roadshow and how OldTown White Coffee helped them bring out

their nostalgic memories.

OUTCOME

We managed to hit emotional sentiments with the mass public allowing
them to relive their childhood once again.
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a-09-09, plaza taragon kelana,
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ling jaya, selangor, malaysia
5}-603 7623 3678
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